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your old towels into wash cloths for the 
fl oors and windows or donate them to a 
local animal charity? Perhaps you could 
‘freecycle’ that therapy tunic that doesn’t 
fi t you anymore to a local therapist, or 
take it along to an FHT local support group 
meeting on an organised ‘swap’ evening, 
or advertise it for free in the classifi ed 
section of International Therapist? If 
you’re looking for something new for your 
business, could you buy it second-hand 
rather than new? Again, you can place a 
free advert in International Therapist under 
‘Items wanted’ – see page 65.

 
Recycle. When you can’t reduce or reuse 
something, this is where the third ‘R’ comes 
into play. However, while recycling is better 
than sending waste to a landfi ll, breaking 
down textiles, paper, plastics, glass and 
metal requires time, energy, materials and 
cost, so should be a fi nal resort.

For more tips, visit recyclenow.com and 
reducereuserecyle.co.uk  

 ENERGY MATTERS
When it comes to conserving 
energy, there are a few areas 

worth considering, such as how this energy 
is sourced, how you use it and how much 
you use.  

 
Green energy
Green energy is produced from renewable 
sources that are naturally replenished, such 
as solar power, wind power, hydroelectric 
power, tidal power and biofuels. These are 
also considered green because they produce 
a smaller carbon footprint compared to non-
renewable sources (for example oil, coal, gas 
and uranium). 

According to government research, 
renewable sources produced 29.3% of the 
UK’s electricity in 2017, which was a record 
high (DBEIS, 2018a). Green energy tariffs 
are also becoming more competitive, which 
is potentially due to the public’s growing 
support for renewable energy (85%) and 
concern about climate change (74%) 
(DBEIS, 2018b).

If you are looking to switch to a green 
supplier, check the current tariffs available 
and keep an eye out for some of the smaller 
providers, as these may be offering deals 
that compete favourably against the more 
mainstream suppliers, such as British Gas, 
EDF, SSE and Scottish Power.

LOOKING TO MAKE 
YOUR THERAPY 
BUSINESS MORE
ECO-FRIENDLY? 

HERE ARE A FEW 
SUGGESTIONS 

THAT COULD HELP 
TO PROTECT THE 

PLANET AND SHOW 
YOUR CLIENTS 

THAT YOU CARE 

I
n the past couple of years, the 
public has started to turn its back 
on plastic and single-use products 
and is embracing the principles of 
sustainability and zero-waste living 
like never before. Some experts have 
referred to this unprecedented shift 
in public opinion as the ‘Blue Planet 
II effect’, with the fi nal episode 
of the BBC series and Sir David 

Attenborough’s stark warnings about 
climate change and pollution triggering 
a grassroots demand for action.

Bringing the debate a little closer to the 
salon door, a recent report published by 
Mintel warned beauty and personal care 

(BPC) businesses that ‘consumers expect 
brands to take responsibility for their waste, 
and will be attracted to manufacturers, 
companies and brands that not only do so, 
but also facilitate waste reduction processes 
for consumers’ (Mintel, 2018). The report 
goes on to highlight that some of the key 
reasons consumers want a zero-waste 
lifestyle are that it’s top of the news agenda, 
it helps them to feel like they are ‘making 
a difference’ by taking their own steps to 
reduce waste, they feel it’s healthier to seek 
natural solutions, and it inspires others 
to follow. 

In the same vein, a report published by 
Soil Association Certifi cation (SAC, 2018) 
identifi es that sustainable shoppers have 
driven the market for certifi ed organic and 
natural beauty products to an all-time high, 
with a 14% growth in sales in 2018. 

The report highlights that awareness 
around sustainability, ethical working 
practices, brand integrity and avoiding 
toxicity are key factors driving this rapid 
growth, and that millennials and the 
younger generations in particular are 
pushing for sustainable change in the 
industry, meaning this trend is likely 
to continue. 

We’re thrilled to report that our 2019 
survey showed that more than half of FHT 
members (52%) already use sustainable 
and environmentally friendly products. For 
others wanting to take some steps to join 
this positive movement and show their 
clients that they too are doing ‘their bit’ 
to create a more ethical, environmentally 
friendly business, we hope you fi nd this 
article useful.

 REDUCE – REUSE – RECYCLE
As you look across the whole of 
your business, these three little 

words will help you to address matters in a 
logical order and minimise the amount of 
materials, resources and energy potentially 
used or wasted.
 
Reduce. The fi rst step is to simply cut back. 
The less we purchase or consume, the less 
we waste. For example, while bulk buying 
products can seem cost-effective – and 
potentially environmentally friendly, if it 
means less packaging and fewer deliveries 
– if you don’t use or sell all of the product 
before its expiry date, it will go to waste. 
Could you switch single-use products for a 
reusable alternative, such as washable mitts 
or fl annels instead of disposable cotton pads? 
Or perhaps you could reduce the heating in 
your therapy room by one degree?

 
Reuse. If you no longer need an item, 
could you use it for another purpose or offer 
it to someone else? Could you ‘upcycle’ 

GREEN TIPS
Have a green tip you’d like
to share with other members? We’d 
love to hear from you. Email Karen at 
kyoung@fht.org.uk
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Lightbulb moment
For any electric lighting in your salon or 
clinic, using energy-effi cient lightbulbs is 
a key way to save both energy and money. 
Compact fl uorescent lamps (CFLs) are 
considered the best option, as they use 
75 to 80% less electricity than traditional 
lightbulbs and last up to 10 times longer. If 
you are using spotlights or dimmable lights, 
then LED (light-emitting diode) bulbs are 
a better choice. 

 TOWELS, TEXTILES
AND COUCH ROLL
Our 2019 survey showed that 

more than 70% of FHT members regularly 
use towels and couch roll. We also know 
that many therapists use sheets, either to 
protect their client’s modesty or for hygiene 
purposes, as an alternative to couch roll. 
Whatever product you use – or you are 
thinking of introducing to your treatments, 
after reading Peter and Ann’s article (page 12) 
– here are a few things worth considering:

  It may be wise to spend a little extra money 
on high-quality towels, sheets and other 
material-based products, as these are likely 
to be more durable and last longer than 
cheaper rivals. 

  Are there eco-friendly or more ethical 
alternatives you could use when it’s time 
to buy new couch roll or reuse, upcycle or 
recycle your tired towels and sheets? For 
example, fair-trade 100% natural textiles, 
such as organic cotton or bamboo?

  Where possible, only put the washing 
machine on when you have a full load to 
reduce the number of cycles and use eco-
friendly products.

  Can any of your towels, sheets and 
other textiles be separated out and 
washed at a slightly lower temperature 
than others, without compromising 
hygiene and cleanliness? 

  Lots of salon owners and therapists 
tumble-dry their towels for that ‘soft feel’. 
Try air-drying your therapy textiles as 
much as possible fi rst, to save electricity. 

 BRANDS WITH INTEGRITY
If you are in the process of 
reviewing which skincare range to 

stock, sales in certifi ed organic, natural and 
vegan products are reaching an all-time high. 
Conscious consumers are seeking a holistic 
approach to their beauty and personal care 
routines, using products that align with their 
ethical and environmental values.

If you’re concerned that natural or 
organic products may not perform as well 
as the big beauty brands, SAC highlighted 
this in its 2018 market report: ‘In the 
past, there have been misconceptions 
about the sophistication of organic vs. 
conventional beauty, but the idea of having 

to choose between effi cacy and ethics has 
changed dramatically. The range of high-
performance organic formulas now on offer 
deliver results-driven beauty without asking 
consumers to sacrifi ce their values.’

 CHOOSE CANDLES
WITH CARE
Candles and tea lights help to 

create a relaxing treatment environment 
without drawing on electricity. The 
downside, however, is that some candles 
– and paraffi n ones in particular – can 
be potentially damaging to both the 
environment and our health, due to the 
toxic chemicals they release. 

One option is to switch to fake battery-
operated candles but for those who prefer 
the real thing, experts consider natural wax 
candles to be the best option. Soy candles 
are reported to be the cleanest, producing 
around a 10th of the soot created by a 
paraffi n wax candle (Wynarczyk, 2019).

Where possible, always try to open 
the window and circulate the air in your 
treatment room on a regular basis. You 
could also consider introducing a 
houseplant or two to help improve air 
quality (see below).

 HOUSEPLANTS 
FOR HEALTH
Houseplants not only help 

to improve air quality by trapping and 
removing pollutants – an article published 
on the Royal Horticultural Society’s website 
highlights that these leafy allies offer a 
range of psychological and physical health 
benefi ts too (RHS, 2019).

Studies have shown that in terms of 
mental wellbeing, indoor plants can help 
to improve mood, reduce stress levels and 
increase productivity at work, while on 
a physical level, they can help to reduce 
blood pressure, fatigue and headaches and 
improve breathing problems (created by 
indoor air quality). 

Five easy-to-grow houseplants that are 
recommended by the RHS to improve 
air quality are:
1  Madagascar dragon tree 

(Dracaena marginata)
2  Indian rubber tree, rubber plant 

(Ficus elastica)
3  English ivy, common ivy 

(Hedera helix)
4  Boston fern (Nephrolepis 

exaltata ‘Bostoniensis’) 
5  Mother-in-law’s tongue 

(Sansevieria trifasciata).

 ESSENTIAL 
SINGLE-USE ITEMS 
If your treatment requires 

single-use items that it would be impractical 
or unhygienic to fi nd a greener alternative 
for, have a look at whether you can source 
organic, biodegradable or fair-trade options 
instead. For example, did you know you can 
buy cotton buds that are made from bamboo 
and cotton, and organic and unbleached 
cotton balls?  

REFERENCES
For full references, go to 
fht.org.uk/IT-references

WHOLE BUSINESS APPROACH...
While some actions and swaps will be easier to identify and implement than others, once you 
get the ball rolling and do a little research online, you’ll probably start to look at every aspect 
of your business with a fresh pair of eyes. Here are a few other pointers...

   Could you swap glossy magazines in your reception or relaxation area for health-related 
books or mindful colouring pads? They last longer and will inspire your clients. 
   Go paperless – could you use online client records and booking systems through software 
suppliers such as ClinicSense? 
   If you provide your clients herbal tea, consider suppliers who support fair trade and use 
plastic-free tea bags, or use loose tea.
    Can you buy locally to reduce your carbon footprint?  
   If you’re redecorating your salon or treatment room, consider using eco-friendly paints. 
Key things to look at are the ingredients, manufacturing process and breathability. 
   Are the cleaning products you use eco-friendly?
   Can you encourage your clients to join in? If you sell products, could you offer a small 
discount if they return their empty bottles to you, or suggest how they could reuse, upcycle 
or recycle these?
   Remember: one small change is a positive change. Not all the suggestions in this article will 
be practical or affordable for everyone. At the FHT, we’re taking one step at a time – from 
looking at alternative wrapping and paper options for International Therapist magazine, to 
our daily practices at FHT HQ – but we’re pleased that we’re making a more conscious effort 
to join the movement. 
   Tell your clients what steps you have taken to support sustainability and zero-waste, 
perhaps in a little sign on the wall or on your website – they will appreciate your efforts 
and you could attract more clients with the same values.
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